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Since 1909，when the first sports journal in China, “Sports field”, had been 
founded by Xu Yibing in Shanghai, the sports journals has developed for more than 
100 years. During the past 100 years, the kinds of sports journals are increased several 
dozen times. Till now, there are 110 different sports journals in the market, 57 of 
which are the specific sports journals. The popular specific sports journals have nearly 
53.5 percent of all the sports journals in the market, which play an extremely 
important role. 
The popular specific sports journals are targeted for specific journals, meanwhile, 
they put on sale throughout the country. With the characteristics of authority and 
playfulness, the popular specific sports journals have formed a special style. In recent 
years, as the segmenting market trend has strengthened, the popular specific sports 
journals, which focus on the issues of a specific sport filed, have got great 
achievement in the market. Some composite sports journals had changed their 
editorial policies. They select one or two sport games as their core concern instead of 
all sports events coverage, which also enrich the specific sports journals. And the 
2008 Olympic Games has brought a good opportunity for sports media. In this “Media 
Olympic Games”, TV and broadcasts took full advantages of their fast communicative 
speed to grasp the eyes of audiences, newspapers applied themselves to analysis and 
comment, while the sports journals also had got a prominent improvement with their 
profound professional capacities. How to improve themselves after the Olympic 
Games? It is a challenge for all the popular specific sports journalists. 
By collecting and analyzing the related literatures and consulting the popular 
specific sports journal on sale, this essay inquires the status of the popular specific 
sports journal, points out its advantages and disadvantages and lists a successful case 
to look for some strategies and make some suggestions for its future development. 
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2008 年第 29 届奥林匹克运动会在北京胜利举行。精彩的体育盛会不仅激发
了国民的体育热情，更带动了我国社会经济各项事业的大发展。根据中华人民共
和国审计署 2009 年 6 月 19 日发布的《北京奥运会财务收支和奥运场馆建设项目
跟踪审计结果》（2009 年第 8号，总第 40 号），根据截至 2009 年 3 月 15 日的实
际收支数、后续应实现收入和待结算支出的统计结果，北京奥组委收入将达到
205 亿元，较预算增加 8 亿元；支出将达到 193.43 亿元，较预算略有增加；收
支结余将超过 10 亿元。①作为这场运动盛宴的主要参与者，体育用品生产业者在
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